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Editorial 


The Prime Problem The coming conventions of the various Lutheran bodies will be 

fraught with more than usual importance because of the pressing 
problems of extraordinary magnitude that clamor for solution. Both the Missouri and the Wisconsin 
Synods have a large program to carry out in connection with their educational institutions. The vari- 
ous activities of the Church will again receive thorough ventilation. But one matter which, at least 
at the convention of the Missouri Synod at Fort Wayne, will demand a prominent place in the 
order of business is that of a reshaping and expansion of our home mission policy. From various 
parts of the country Synod will be petitioned to undertake a more thorough systematization of this im- 
portant branch of the Church’s work. These different memorials will, of course, vary greatly in the 
proposal of ways and means to bring about the desired improvement. But fundamentally they will 
have the same end in view. “The large number of proposals touching in the question speak of a gen- 
eral realization of the inadequacy of our present policy and the general demand for the introduction of 
methods that will meet at least to a degree the needs of the day. THE AMERICAN LUTHERAN tried to 
present these needs in its issue of October, 1922 (Home Mission Number). We may not express the opin- 
ion of all our readers, but we most emphatically set it down as our own when we claim that the recon- 
struction and incidental extension of our home mission work is the most important business that will come 
before the convention. ‘The effective carrying on of this work is fundamental to every other branch of the 
Church’s activity. We sincerely hope that the coming convention will let facts and figures speak. 
They represent a distinct challenge to our Church. ‘They call for immediate constructive action. 
There is no time for temporizing and theorizing. ‘The mechanical difficulties admittedly connected with 
the institution of new machinery must be overcome. ‘The expense involved must not be deterrent. 
Every additional dollar will be a splendid investment which’ will pay dividends even in dollars and cents. 
May under God’s guidance the Fort Wayne convention mark a distinct step forward in the carry- 
ing on of the most important phase of the Church’s work. 


Pessimism ? Some of our readers have construed our frequent quotation of rather depressing 
statistics as a sign of constitutional pessimism. We want to give the assurance 
that, although we have tried to present the unvarnished facts regarding the problems that confront our 
Church today and have presented figures that were not pleasant reading, we have not a trace of 
pessimism in our make-up in connection with the possibilities of American Lutheranism and tthe tre- 
mendous power inherent in our Church, of the gradual awakening of which there is unmistakable 
evidence. Someone recently told us: ‘““There is no other Church today that has such tremendous dor- 
mant potentialities as the Lutheran Church.” 
We believe that. We also believe that these dormant powers are gradually being aroused. 
We are optimistic enough to believe that under God’s grace Lutheranism’s greatest glory and greatest 
triumphs lie not in the past but in the future. ‘The old Gospel has not lost its appeal. It still has 
the power of Almighty God in and behind it. It works in spite of the mechanical handicaps which 
our human shortcomings lay in the way of its unrestrained propagation. But we dare never forget 
that God has deigned to make us the instruments of its proclamation and that this divine commission 
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has placed sacred obligations upon our shoulders. ‘These obligations, or we may call them privileges, 
we must meet in a manner most conducive to the most wide-spread dissemination of the truth. To 
this end God has distributed His gifts in the Church. ‘The effective co-ordination of these gifts for 
the best interests of God’s Kingdom is the problem of the Church. The problem changes with the 
changing conditions. New situations arise, new fields of usefulness open up, new social conditions 
present themselves. The Church never changes its message, but it does perforce change and extend 
its mode of operation. It dare not petrify. It must remain flexible and pliable to meet every possible 
contingency. It is the only fundamentally constructive and regenerative force in the world. And this 
force must be applied to the fullest extent of the possibilities which God provides. To this end the 
Church will examine itself in order to ascertain whether or not it is meeting fully the divinely provided 
opportunities. That involves the presentation of facts and figures. If these figures are distressing, their 
scrutiny and publication does not necessarily denote pessimism. No sir! “The AMERICAN LUTHERAN 
is a rabid, ramping, dyed-in-the-wool optimist. 


The Language We are always on dangerous ground when we venture to speak of the 
5 : language question as it confronts many of our. churches, and yet a frank in- 
Question Again terchange of opinion on a question which so vitally affects the interests of 
our Church can only be beneficial. We venture to say that the slowing-up 

of home mission work in our circles, or rather the somewhat unsatisfactory statistical results of our 
work, is due in some measure to the difficulties incidental to the transition period through which such 


a large portion of the Church is passing. It seems reasonable to expect that’ with the increasing use | 


of the language of the land the missionary possibilities of our church will increase. Many of our 
churches will remain bi-lingual for years to come. The bi-lingual arrangement is the only solution of 
their problem. We contend, however, that a bi-lingual congregation is handicapped in its missionary 
appeal to the unchurched of the community who are conversant only with the English language. Even 
where the work of a church is predominantly in that language the mere fact that, it conducts services 
at all in a foreign tongue prejudices the general public against its appeal. We state this merely as a 
fact, without any criticism of the bi-lingual arrangement. We personally believe that the only solu- 
tion of our home mission problem lies in the development and establishment of congregations in which 
the English language is the only linguistic medium used. In our own locality all the English Lu- 
theran churches are crowded for room. Two of them have just completed large additions. Seven 
others are contemplating the erection of larger structures. We know similar conditions to prevail 
in other middle-western cities. Nor is the contention true that these churches are recruiting themselves 
largely from neighboring foreign-tongued churches. That contention is glibly made but easily dis- 
proven. ‘These churches are real missionary agencies. Lutheranism’s message has a mighty appeal 
wher presented in the language that most people understand. An English Lutheran Church in Min- 
nezpolis (Norwegian Synod), fearing its church building too small for the anticipated Easter crowd, 
advertised its Easter service to be held in the Minneapolis Auditorium. Several thousand people 
crowded in and rumor has it that 1200 were turned away. “The Good Friday service in St. Paul 
Auditorium (under Synodical Conference auspices) attracted more than three thousand people. The 
success of the noon-day Lenten services in the various cities and the successful Ocean.Grove venture of 
the brethren in the East are evidences of the fact that the Gospel appeal of our Church receives atten- 
tion. Make these services bi-lingual and they immediately lose fifty per cent of their advertising value. 
It cannot be denied that the missionary future of our Church in this country is in the English langu- 
age. Our mission boards are gradually realizing this and are establishing more and more purely English 
mission congregations. God speed the movement! 


The Laity We want the readers of the AMERICAN LUTHERAN to peruse carefully the ar- 
ticle in this issue from the pen of the Rev. G. E. Hageman. The idea he has 
at Work worked out in his church is, of course, not new and is in operation in several 


churches of which we know. But its presentation in our columns will prove an 
incentive to other churches to try out similar plans. Our people are often told in sermons and ad- 
dresses that the Lord wants workers in His vineyard, and every church member should be a church 
worker. In many cases the willingness to work has been aroused without the opportunity to work be- 
ing given. If the job is ready it is not so hard to find someone to fill it. The fact that the power 
of the laity lies dormant in many congregations is not entirely the fault of the laity. It has very often 
never been given half a chance. No one has ever told it what to do or how to do it. Once started, 
it has always proven itself a powerful force of consecrated usefulness. 
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SUTTER CLOUD 


A SMALL CHURCH OF THE PIER-AND-CLERESTORY TYPE 
F. R. WEBBER 


The church which we will describe in this issue is 
somewhat more pretentious than the last two which we 
have described in this series of papers. This time our 
project is to build a city church, for a congregation of 
from 400 to 500 communicants. The lot is assumed to be 
level, and located on two thoroughfares of about equal 
importance. It is in a section of the city that is rapidly 
becoming a suburban business center. The congrega- 
tion has from $80,000 to $100,000 to spend. 


A Word About Prices. The sum of money just mentioned 
is not a great deal to spend for a church these days. 
We are constantly surprised at the letters that come from 
pastors and building committees everywhere. 

“Our congregation wants to build a church seating 
600 persons,” one writes. “Please let us know, by re- 
turn mail if you can, what sort of a church, seating 600, 
we can build for not more than $18,000 to $20,000.” 

This is a fair sample of letters which we get continu- 
ally. Pastors and building committees seem to have 
no conception whatever of the fact that building prices 
have taken an awful jump. It is impossible to build a 
church seating 600 for anything like $18,000, unless we 
build it on the Billy Sunday Tabernacle order. In the 
fall-of 1920, building prices were about 175 points above 
the average mark. By March, 1922, prices had slumped 
to 155, or 55 above the average. Since then, prices have 
been advancing steadily. Between 1895 and 1900, prices 
were down to almost 6o0—about 40 points below the 
average. Today it costs about 150 points more to build 
than it did in 1897. A church that could be built for 
$75 per sitting in those days, will cost at least $150 to 
$200 per sitting today. 

Also a Word About Seating Capacity. Another thing 
that pastors, as a rule, fail to realize, is the fact that 
they can get along with a church much smaller than 
most people imagine. We get letters in a steady stream 
from pastors with congregations of 200, and who want 
to build to seat 500. And the pastor with 500 com- 
municants wants to build to seat 800. From a financial 
view-point, it’s impossible, unless it be a wealthy con- 
gregation. 

As matters stand today, we can’t expect to average 
more than $100 per communicant in a building fund 
drive, and then pledges must be extended over a period 
of time. The remainder must be borrowed. 

The wisest plan is to build to seat the average Sun- 
day’s congregation, or a little better. It is folly to build 
large enough to take care of three or four record- 
breaking Sundays a year. Chairs can easily be carried 
in for the special days. A folding chair can be pur- 
chased for about two dollars. Every additional pew- 
sitting added to a church will cost from $100 to $200, 
in a well-built, permanent church. A good plan is to 
keep a careful count of the average attendance for ten 
Sundays, and build accordingly. It is amazing how 
many people can be crowded in on special occasions. 
In a mission congregation, some years ago we remember 
crowding nearly 400 people into a little 32 x 62 build- 
ing, with a vestibule. 

A safe plan might be this one: Plan to seat about 75 
per cent of the active communicant members, and allow 
$150 on an average, for each sitting. Then, on special 
occasions, carry in chairs. 

Going Back to our Project. We assumed that we have 
about 450 communicants, with an average Sunday at- 
tendance of about 300. So we will plan a church with 
about 330 downstairs sittings, a gallery for overflow, 
and side aisles for chairs on special occasions. We are 
speaking of a permanent church, of course. 
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We will begin by studying good books. American 
Churches, a superb, two-volume work with 376 full- 
page plates and 868 other illustrations, is the best 
work on modern American churches. Unfortunately this 
fine edition is already out of print, and cannot be ob- 
tained at any price. But we may be able to find it in 
the city library, or borrow it from an architect. Cram’s 
Church Building is a work of highest merit, but writ- 
ten from the Episcopalian standpoint. But the fun- 
damental principles of architecture are the same the 
world over. We can study Cram, and adapt his prin- 
ciples to Lutheran requirements. This book is also out 
of print, having quickly run through two editions. We 
hope that new editions of both of these works may soon 
appear. 

Then we will study the files of the best architecural 
magazines, past and present. These files may be found 
in any good library. We will look through the years 
when church building was in its heyday—just before 
the recent war. The Architectural Review, the Brick- 
builder, The American Architect, The Architectural 
Record, Architecture, The Architectural Forum, Archi- 
tecture and Building, The New York Architect, the 
American Architect and Building News, The American 
Architect and Architectural Review, and last and best of 
all, The Magazine of Christian Art, are all good jour- 
nals, past and present. Church work may also be found 
occasionally in the files of The Journal of the American 
Institute, and Construction Details. A week or two 
spent in the library, studying the files of these journals, 
especially from the year 1905 to 1916, is a valuable edu- 
cation. These files may also be found in any good 
architect’s office. 
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Our next step will be to study good churches. About 
a year ago we urged a friend to spend a few hundred 
dollars taking his building committee to see a few 
first-class churches. On April 17 of the present year 
he wrote us: “It certainly does pay to hand-pick your 
committee, and then take them to see some churches. We 
have an able crowd, and they have seen the New 
York, Chicago, Cleveland and Akron churches. So when 
our home folks, accustomed to the cozy, theatre-style 
stuff, questioned the ‘narrowness,’ and ‘cold interior,’ 
and the ‘Catholic’ appearance, these chaps did all the 
arguing—and did it well. Incidentally we might say 
that this congregation is building a church of such 
amazing beauty and architectural merit, that it will 
set a new standard, not only for Lutherans, but for 
all denominations. Wait and see. We say this with 
all sincerity. 


Now, having educated ourselves, let us proceed with 
our project. Before we select our architect, we will 
confer with the Committee on Church Architecture. 
They will send, for six cents per sheet, typical plans 
of Lutheran churches, drawn to \% inch scale. One of 
the plans, and a pen rendering of an exterior, is shown 
in this issue. 


The Pier-and-Clerestory Church. In our visit of in- 
spection, we will see a large number of recent churches 
of the pier-and-clerestory type. This is the latest and 
most approved idea in American church building, in 
almost every denomination. A number of very recent 
Lutheran churches are of this type. Trinity, Akron; 
Christ, Pittsburgh; Reformation, St. Paul; Holy Trinity, 
New York; St. Paul’s, Charleston, W. Va.; Grace, 
Rochester, Pa.; were among the pioneers. In several 
cases these churches were poorly proportioned, due to 
too wide and short a nave, and side aisles too large 
in relationship. : 


Then came Redeemer, Milwaukee, a distinct improve- 
ment, and a church with an interior of good pro- 
portions, in spite of the severity of its lines, and the 
excessive use of brickwork in proportion to stone trim. 
And lately, our Missouri Synod, and the Joint Synod 
of Ohio have taken up the pier-and-clerestory type of 
building, and a number of fine churches have come 
into being, almost over night, or are under construc- 
tion. Redeemer, Chicago, is a conspicuous example. A 


famous eastern architect pronounces it altogether stun- 
ning,-insofar as its design is concerned. 
Akron, 


Concordia, 


promises to be excellent. St. John’s, New 
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Orleans; Pastor Sauer’s church in Richmond; St. 
Paul’s, Paterson; Redeemer, Kokomo, are a few of a 
growing list of churches of this type. In the Ohio 
Synod, St. Paul’s, Toledo, is one of the most pretentious 
things ever attempted. Construction is to begin soon, 
we hear. 


It is hard to say why the pier-and-clerestory type of 
church has lately become so popular. Ten years ago 
there was a strong prejudice against it. But today, Lu- 
therans, as well as almost every other denomination, 
have made decided advances along aesthetic and liturgi- 
eal lines. Calvinistic influences are dying out, insofar 
as their eager hatred of church art is concerned. No 
longer is a dignified, churchly service, and a beautiful 
church considered “Cath’lic,’ and “High-Church Episco- 
pal.’ We have discovered that the Catholics, both 
Roman and Anglican, have no monopoly on churchly 
architecture. Because these denominations chanced to 
be the first to introduce the revolt against the theatre- 
style sectarian church, with its bare, camp-meeting order 
of service, people imagined that all aesthetic feeling 
must of necessity be something peculiar to Catholic or 
Anglican forms of worship. 


Our plan. The plan shown in connection with this 
paper is one of great flexibility. On ordinary Sundays 
it seats 332 downstairs. 60 more may be placed in the 
gallery. Transept galleries may be added later, seating 
about 50 in each. From 4o to 80 chairs may be placed 
in the side aisles. So the church, ordinarily seating 
332, may be made to seat as many as 586, on big occa- 
sions! Perhaps it is the great flexibility of the pier- 
and-clerestory type of church that accounts for its re- 
cent popularity. 

If properly planned, this type of church is singu- 
larly beautiful, because all vertical lines are strongly 
accented. The high clerestory gives a feeling of lofti- 
ness that is often really deceptive. The church shown 
in the pen rendering, rises about 60 feet above grade. 
Yet one would almost say that it looks much higher. 
This is due to the well-known fact that strong vertical 
lines tend to pull a building upward. Horizontal lines 
tend to make it look low and squatty. 


The church is but 24 feet wide, between the piers. 
This is about the maximum width of a church of this 
size, if we want to retain good proportions. Most 
churches of the clerestory type are too wide, and pro- 
portions suffer accordingly. You can no more build a 
small church, seating 332, and plant the piers 32 feet 
apart, and expect it to look right, than you can expect 
to draw a picture of a man six feet tall and four feet 
broad, and expect him to look well proportioned! The 
sooner we learn this fundamental fact, the better! 


The length of our plan is not great. The narthex is 
13 feet deep. The nave is 69 feet long. The chancel 
is 25 feet, counting steps and all. Its width, including 
side-aisles, is 38 feet. Across the transepts, it measures 
55 feet. These are interior measurements, of course. 
There are 21 rows of pews, arranged so that every seat 
commands an unobstructed view of the altar, pulpit and 
lectern. The exterior sketch (which is that of the pro- 
posed permanent building for Faith Lutheran, Cleve- 
land), will give a general idea of what the exterior 
would look like, although the plan differs slightly in 
several points. 


(To be continued) 
% 


Your Name Ever Misspelled? Revise your church 
mailing lists frequently and regularly—and see that 
mames are correct—and initials as well. 
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LUTHERAN PUBLICITY THROUGH 
MUSIC 


In connection with his annual recital tour Edward 
Rechlin, organist of Immanuel Lutheran Church, gave 
an inspiring recital of Bach’s Chorales and other Lu- 
theran Church music at Aeolian Hall, New York City, 
on the evening of Thursday, April 12th. A large au- 
dience, composed not only of Lutherans of our Synod 
and others, but also of music-lovers in general, gave 
evidence of their thorough appreciation of the splendid 
program presented. 

A deeply reverent spirit created in the hearers was 
especially evident after selections such as the improvisa- 
tion on “O Haupt voll Blut und Wunden.”’ A deep 
hush pervaded the entire audience so that the impressive 
silence following the number was not broken by a 
single person applauding. 

The music critic of the New York Tribune writes as 
follows: “A dramatic, powerfully played opening num- 
ber was the Fantasie and Fugue in C Minor. Fol- 
lowing this were three choral Preludes played with deli- 
cate expression and fine feeling for their spiritual and 
poetic significance. The Tocatta in F, rich, and possess- 
ing magnificent contrasts in tonal color, was played in 
a manner approaching the heroic.’ The New York 
Evening Telegram offered the following: “... Mr. 
Rechlin is not merely a technician, though he managed 
key-board, foot-work and stops with great skill, but he 
gave to Bach the true religious spirit, he gave sonority 
to the more spirited numbers, and gave to his im- 
provizations a fine musical line.’ Space forbids men- 
tioning the criticisms of the New York Times, New 
York Herald, New York Sun, New York World, New 
York Telegraph and others; all of which, however, 
were unanimous in their expressions of approval and 
praise. 

Members of the American Lutheran Publicity Bureau 
were informed by the management of Aeolian Hall that 
never in the history of their organization had so large 
an audience gathered at a recital of organ music. The 
reason for so phenomenal a success lies primarily in 
the power of the Lutheran Church Music itself. It is 
for ‘this reason that music of our Church deserves wide 
publicity for it is of national importance. Featuring 
as it primarily does, not so much the organist or skill 
in execution, (which, of course, are vital factors), but 
also the very spirit of the Reformation which brought it 
to life, it deserves far greater attention by the Church 
at large than has heretofore been the case. If presented 
capably and thoroughly it should be a wonderful help 
in expressing the beauty and spirit of Lutheranism. As 
Professor Romoser recently stated in a letter to our 
Bureau: “It is an inspiration to listen to the master 
whose work you are bringing before our people. Please 
accept our hearty thanks and our best wishes for the 
ever-increasing importance of your efforts.” 

The recital was given good publicity by means of a 
four-page folder, show-cards, small mail inserts, advance 
copies of the program, letters to all pastors and others. 
interested in Lutheran Church Music, paid newspaper 
advertising and news items in the press. Of special 
significance was the advertising done in the New York 
subway stations. For this purpose a large poster, 
30 x 46 inches, was gotten up, carrying a 12 x 16% 
inch half-tone of Mr. Rechlin. As far as we know this 
is the first occasion in which use was made of subway 
advertising for Lutheran Church Publicity. 

As a further result of the recital an arrangement has 
been made with the Westinghouse Electric Company to 
broadcast the same program from their WJZ station 
in Newark. The program will be preceded by a brief 
lecture on the significance of Lutheran Church Music, 
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Soon the summer time, 
with its many oppor- 
tunities for travel, will 
be with us. Many of our 
people own automobiles 
and frequently take trips 
which keep them away 
from home over Sunday. 
That travel is becoming 
more and more prevalent 
is shown by a recent es- 
timate given out by the 
Hotel Men of New York. 
According to their figures, 
every week-end finds ten 
thousand transients in 
New York City alone. 
These week-enders are 
not only absent from 
their home, but also ab- 
sent from their home- 
church. Finding them- 
selves in some hotel on a 
Sunday morning, how can 
they be informed as to 
where Lutheran Church 
services are held? Two 
mediums of information 
ought to be available. 
But one of them, the 
Saturday paper with its 
church news page, has by 
this time been thrown 
away. There remains 
one other source of in- 
formation, i.e., the hotel 
church directory. Enough 
has been said in previous 
issues of our magazine 
to show the importance 
of churches utilizing the 
columns of the newspaper 
for church .news. The 
object of this article will 
be to point out the ad- 
vantage of using the 
hotel church directory. 

The purpose of the ho- 
tel church directory is to 
reach strangers in the 
hotels. Some hotels, 
realizing this need, 


place- such a directory at the disposal of local ditions prevail. The table shows: 


(1) Name of city. 
(2) Number of hotels. 


(3) Total number of rooms. 


THE HOTEL CHURCH DIRECTORY 


ARTHUR HERBERT 
\ 


© Changes te tla Dicectory wilt” 
be pose quarierly 00 request by. 
MB. J, C TAYLOR 
Aekys Plas, Spibane 


churches for a very 
nominal sum. The writer 
has in mind a Y.M.C.A. 
branch which, for an 
initial charge of three 
dollars, permanently car- 
ries the name of church 
and pastor, with hour of 
services. Then there is 
the syndicated system, 
which places its church 
directory boards in the 
largest hotels throughout 
the country. The ad- 
joining illustration shows 
a board of this type. 


the managers, these di- 
rectories, whose hand- 
some appearance attracts 
the eye and lends dig- 
nity to the announce- 
ments, are installed in 
the most prominent places 
available, and are a con- 
stant reminder to all to 
attend church. The 
frames are fitted with 
lock and key so _ that 
changes can be made as 
they occur. To rent space 
in this type of directory 
application must be made 
to the publisher. His 
name is on file at the 
office of the Bureau. 
The question now re- 
mains: Is the Lutheran 
Church represented on 
these boards in _ hotels 
and in Y.M.C.A. and 
Y.W.C.A. branches? The 
most casual investigation 
will show that this is 
not the case. Facts ob- 
tained from the manu- 
facturer of the syndi- 
cated type of hotel di- 
rectory reveal that in 
the leading hotels of our 
country which use _ his 
system, the following con- 


(4) Number of local Lutheran Churches advertised on the directory. 
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In all these cities, 
as you will note, at 
least one Lutheran 
Church advertises. We 
are informed, how- 
ever, that in the 
hotels of other im- 
portant cities where 
church directories are 
available zo Lutheran 
Church is listed! Such 
cities are: Erie, Pa.; 
Austin, Tex.; Hart- 
ford.) 'Conn.; Port- 
land, Ore.; Salt Lake 
City; Woledo; To- 
ronto; Montreal, and 
others ! 


This suivey surely 
proves that our 
churches have _ not 


been making adequate 
use of the hotel 
church directory to in- 
form the traveling public of their presence. We would 
suggest that pastors and church officers visit their local 
hotels and see for themselves in what way and manner 
their church might be advertised. As said before, summer 
time is traveling time. Therefore: NOW IS THE TIME 
TO GET BUSY! j 


NOONDAY LENTEN SERVICES 


Reports reaching our office from the various Lu- 
theran centers throughout the country indicate that 
Noonday Lenten Services are being conducted to an 
ever increasing extent and have enjoyed a larger at- 
tendance this season than in any previous year. Lack of 
space prevents us from bringing detailed reports from all 
cities. The following account from Detroit, however, 
is typical of most of the services held elsewhere. The 
Buffalo brethren made their maiden attempt this year. 
Their report, also given in full, tells its own success- 
ful story. Cities in which Lenten Services were con- 
ducted this year are: Buffalo, N. Y.; Chicago, Iil.; 
Cleveland, O.; Detruit; Mich.; Thief River Falls, Minn.; 
Fort Wayne, Ind.; Milwaukee, Wis.; New York, N. Y.; 


Pittsburgh, Pa.; Plummer, Minn.; Pontiac, Mich.; 
Saginaw Mich.; St. Louis, Mo.; St. Paul, Minn. 
DETROIT 
Do Noonday Lenten Services pay? Is the effort 
worth while? “Do we attract a sufhcient number of 
“Strangers” to warrant the labor and expense? These 


questions occupied the attention of the General Pastoral 
Conference and of the Joint Vestry Boards of Detroit 
some time before the close of the last year. The an- 
swer was a resolution to conduct the services again this 
year during Holy Week, and to make greater efforts 
than ever before in their behalf. 

A larger committee than in former years was ap- 
pointed, the three participating bodies—the Michigan 
District of the Missouri Synod, the Michigan District 
of the Wisconsin Synod, and the English District of 
the Missouri Synod —receiving a pro rata  repre- 
sentation. This committee was again divided into 
five sub-committees, a Speakers’, a Press and Hall, an 
Advertising, a Music, and a Finance Committee. 

The Advertising Committee was instructed to wage 
an advertising campaign on a larger scale than hereto- 
fore. The following data will give an idea of its 
scope: 200 street cars carried banners and 500 cars 
dangled “danglers” (in the inside), advertising our ser- 
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vices. 15,000 folders and 12,000 cards were distributed, 
partly through the churches. and partly through teams 
working down-town every day of Holy Week and the 
Saturday previous under the supervision of the com- 
mittee. Some of the largest office buildings were com- 
pletely covered, and thousands of cards were distributed 
on the streets. The newspapers carried paid “ads” on 
the Saturday previous to, and on every day of Holy 
Week, most of the papers also publishing news stories 
about our services repeatedly. 

The entire expense for these services during Holy 
Week amounted to almost a thousand dollars, the 
larger half being used for publicity. This amount 
was more than covered by Lenten collections in the 
participating churches and by the offerings at the 
theatres. 

Holy Week being early this year, the weather was 
very inclement, some of the days being bitter cold. 
Still the attendance was very gratifying. The great 
day was, of course, Good Friday. The three-hour clos- 
ing was quite general this year, even the large depart- 
ment stores closing from 12 to 3. The Federal Council 
of Churches had chartered four down-town theatres 
for the three hours, and the other Lutheran Synods had 
one. Still our two theatres were filled, four services 
being held during the “tre ore,” two at each theatre. 

The publicity value of these services was alone worth 
the effort. The nature of the advertising was such, 
that not only the Lenten Services, but also the Biblical 
position of the Lutheran church was advertised. The 
slogan “Hear the Old Gospel” appeared on all ad- 
vertising, being blazoned forth hundred thousands of 
times on and in the street cars, on the folders and cards, 
in the newspaper advertising, and on the signs before 
the theatres. The contents of the sermons was also 
advertised in a few catch-phrases and the hymn book- 
lets carried the list of our churches in Greater Detroit. 
The tract “Christ Crucified” was distributed on Good 
Friday. 

And the Gospel messages preached in the-heart of the 
“Fourth City” of our country will not return void, but 
will accomplish that. which the Lord pleaseth, and 
will prosper in the thing wherto He sent it. 

Carl A. Gieseler. 


BUFFALO 

Long had our Lutherans in Buffalo desired to follow 
the example of the brethren in other cities and to ar- 
range Noonday Lenten Services for the public in a 
downtown theatre during Holy Week. This year 
finally a beginning was made, and God blessed this 
first attempt most abundantly. The Majestic Theatre, 
conveniently located in the heart of the downtown busi- 
ness section, was secured, a theatre seating 1500 people. 
Four weeks before Holy Week a carefully planned pub- 
licity campaign was launched. On Saturday, March ath, 
a paid advertisement announcing the services to the 
public was inserted on the “church page” of all prin- 
cipal morning and evening papers, and a reading or 
news notice carrying: essentially the same announce- 
ment was printed by all papers. This was followed up 
on the following Saturday by another news item in 
all papers, giving additional details. On the third 
Saturday another paid ad was run in the principal 
papers with preliminary announcements, while on the 
fourth Saturday, the Saturday before Holy Week, all 
papers carried a large ad two columns wide and 
five inches long on the church page announcing the 
services, time, topics and speakers. All papers were 
on that day persuaded to grant space in the news col- 
umns to paragraphs embodying these announcements 
as a news item. Each day during Holy Week a paid 
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advertisement was run in every paper. In these ads 
the service of the day was announced. Carefully pre- 
pared reports containing a section of the day’s ser- 
mon were also furnished all papers and comparatively 
good use was made of them by most editors. Photo- 
graphs of the speakers were also made available to the 
papers. All advertisements were headed by the legend 
“Noonday Lenten Services” in large type, with “ar- 
ranged by the Buffalo churches affliated with the 
Synodical Conference of the Evangelical Lutheran 
Church” in small type below. The phrase “Lutheran 
Lenten Services” was avoided that the impression might 
not be made that the services were arranged for Lu- 
therans and were thus, in a sense, sectarian. It was 
desired rather to bring out the thought that these ser- 
vices were to be simple Lenten services, or services in 
which the Lenten message was preached, arranged by 
Lutheran churches for the benefit of the public. In all 
advertisements the cross was featured, thus making the 
advertisement more conspicuous and attracting atten- 
tion through the constant repetition of the same fea- 
ture—the black cross. An appropriate Scripture text 
was also added to the copy of every advertisement. 
Almost $300.00 were thus spent for newspaper adver- 
tising. 

Cards and folders announcing the services, preachers 
and their topics were spread broadcast through the 
members of our churches and bulletin boards in many 
public places carried our announcements. The folders 
were also sent to all Protestant clergymen of Buffalo 
through the mails. Large signs were placed upon the 
billboards of the theatre and in a conspicuous place 
on Main Street. The cost of this publicity work was 
slight compared to the results it undoubtedly produced. 

The increase in the number of attendants at the ser- 
vices from day to day was significant and most en- 
couraging. Monday’s service was attended by 476 peo- 
ple, Tuesday the attendance increased to 632. On Wed- 
nesday the weather was extremely unfavorable, but 
nevertheless 590 people were at the service. Thursday’s 
service brought out 820 attendants, while on Good Friday 
every seat in the house was taken and even standing 
room was at a premium. 1531 people were counted by 
the ushers on that day. Thus, as in other cities, our 
Buffalo venture was crowned with success through the 
blessing and favor of God. 

At all services tracts’ furnished by the PUBLICITY 
BUREAU were distributed. Many favorable comments on 
these tracts were heard, and in some instances clergy- 
men of other denominations asked to be supplied with 
additional copies. 

No plate offering was taken, but baskets for the re- 
ception of free will gifts were placed at the doors, into 
which $394.47 was. contributed. 

The sermon preached at the Good Friday service by 
Pastor Martin Walker was later in the day broadcasted 
by the local radio station, and many expressions of ap- 
preciation were transmitted to Brother Walker by those 
who “listened in.” 

Our Buffalo committee is already planning for next 
year’s services, which are to be arranged on an even 
greater scale. 


* H. F. Wind. 


A BEAUTIFUL ART COVER 


The June number of the AMERICAN LUTHERAN 
will be adorned with a beautiful art cover in rich 
colors, suitable for framing. Extra copies may 
be obtained at 10 cents each. 

Get your friends to subscribe for a year and 
receive this splendid issue without extra charge! 
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THE DUPLEX A. L. P. B. ENVELOPE 


In response to numerous requests from both pastors 
and congregations to suggest a method by which they 
might systematically support the work of the American 
Lutheran Publicity Bureau, an arrangement has been 
made by our Bureau with the Duplex Envelope Co. 
of Richmond, Va., to insert in Duplex envelope cartons a 
special envelope. These special envelopes will be in- 
cluded with any order free of charge since the Bureau 
stands the expense. All that is required is that the 
person ordering the congregation’s 1924 supply request 
the Duplex Company to include one of these envelopes 
in each carton. 

Use of these envelopes is not urged upon congrega- 
tions which place the American Lutheran Publicity 
Bureau upon their Budget or which appropriate funds 
from their Mission and Benevolence receipts for this 


purpose. The plan of using these envelopes should, of 
course, not interfere in any way with the existing 
method of individual memberships to the Bureau. 


Churches obtaining their envelopes from firms other than 
the Duplex Company may obtain a supply of the 
A. L. P. B. envelopes direct from our office, 289 Fourth 
Avenue, New York, N. Y. 


ANNUAL CONTRIBUTION 
toward the work of the 


American Lutheran Publicity Bureau 
289 Fourth Avenue, New York, N. Y. 


Paid Newspaper Articles setting forth Gospel Truths; Free 
Distribution of Bibles and Tracts; Placing Lutheran Litera- 
ture in Public Libraries; Public Lectures on Lutheran 


Doctrines; Helps and Hints for Practical Church Work. 


“* What ye hear in the ear, that preach ye upon the housetops.” —Matt. 10,27. 


These envelopes also lend themselves to the plan of 
distributing and taking up a special collection for the 
Bureau’s work at any occasion or time chosen. Unless 
you select some other date when ordering, the Duplex 
Company will insert the A. L. P. B. envelope between 
the January and February numbers. 

We would suggest that the offering obtained from 
these envelopes be sent either through your District 
Treasurer or direct to the office of the Bureau. The 
purpose for which you wish this money used may be 
designated as follows: General Fund, Free Bible Fund, 
Free Tract Fund; or you may leave the division to our 
discretion. 

* 

For two decades, the whole country has gasped with 
astonishment at the almost apocalyptic beauty of the 
churches built by Mr. Bertram Grosvenor Goodhue, 
of New York. But his masterpiece is to be—a Lutheran 
church. Work is about to begin on a structure to 
cost perhaps $500,000 with furnishings, for Trinity Eng- 
lish Lutheran Church, Ft. Wayne, Ind. This is a 
church of such breathless beauty that it will most cer- 
tainly fulfill the determination of the congregation to 
build “the most beautiful church in America.’ The 
Fort Wayne News-Sentinel is planning to run two 
fine, rotogravure pictures of this church. By the time 
these lines are in print, these pictures will be available. 
Readers interested in a design of supreme excellence 
are urged to obtain copies of the daily paper just men- 
tioned. Extra copies were printed, in anticipation of a 
large demand for them. 
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A SUCCESSFUL MISSIONARY EFFORT BY LAYMEN 


G. E.. HaGEMaNn 


Are our men interested in “selling” their church? 
What do we mean by “selling” the church? This is 
a term which is used in business. If a man has an 
idea which he things is good, the best way to find 
out the worth of the idea is to try to “sell” it to others, 
that is, to persuade others to see its merits and to 
believe in it. This is not a cash transaction, of course. 
If others “have faith in your idea and are willing to 
back it, you have “sold” it to them. Now can our men 
be persuaded to go out and “sell” their church to 
others? Can the men of our church be gained for a 
campaign to go out and show non-church-goers the 
merits of attending our church? Can our men be per- 
suaded to become “salesmen” for their church? Many 
have found this a perplexing problem. They have 
found it dificult to get the men interested in doing per- 
sonal missionary work. And we know of no general 
laymen’s missionary movement in our circles. And 
while we have always been skeptical of ever getting 
the men to work for the church, a recent experience has 
proven that it can be done. Our story may interest 
others. 


The prime mover in this campaign was our Sunday 
School superintendent who is an energetic business man. 
He took it upon himself to have the young men in his 
Sunday School office investigate the card index and find 
out how many of the parents of the children who at- 
tend our Sunday School belong to any church. (By 
the way, we use Concordia Sunday School informa- 
tion cards and request the teachers to gather all the 
information they can on all children. We have found 
this information card very helpful.) In this investiga- 
tion it was discovered that in about roo families the 
parents attended no church. This at once disclosed 
why we were having so much difficulty with the chil- 
dren in our Sunday School. The parents were setting 
a bad example. 


With this information from the Sunday School records 
the superintendent discussed the matter with the pastor 
who invited him to attend the next meeting of the 
church council. At this meeting he presented the 
problem to the brethren in detail and emphasized that 
this problem ought to be solved by the men of the 
church. A special committee was appointed with 
power to take whatever steps were necessary. (This 
special committee hit upon the preliminary plan to 
interest more men of the church in this subject.) Each 
member of the committee took it upon himself to 
speak personally to as many men as possible and in- 
vite them to come to a meeting the following Friday. 
Nothing was done by letter. For two weeks this per- 
sonal campaign was carried on until the committee 
had been augmented to a considerable extent. The 
pastor played general. After having obtained a tem- 
porarily sufficient number of men, the next step was to 
devise a plan to gain the majority of our men. A dinner 
was proposed and those already in the movement 
offered to share in the expense of the dinner. A com- 
mittee was immediately appointed. A date was set 
for one week hence. Invitations were sent to about 
sixty men, enclosing a reply card. Each man was in- 
vited to come directly from office or from work. He 
was invited to be a guest, that is, no mention was 
made of the cost of the dinner. 


The day before the dinner thirty-nine replies were 
received and of these thirty-six expected to attend. That 
Night it rained; it poured. But despite the weather 
all who had promised, were in attendance, due to the 
persistent personal campaign which was carried on. 
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At the appointed time the men were invited to sit 
down to a substantial meal which pleased everybody 
immediately. Between courses. oldtime songs were 
sung and soon all the men were in a jolly mood and 
ready for anything. When the ice cream had been 
cleaned from the ‘plates and the steaming coffee cups 
arrived, the pastor presented the problem of those 
parents and the children of our Sunday School, chal- 
lenging the men to tackle the job or leave it. He called 
upon the superintendent of the Sunday School and two 
other men who had been in the movement from the be- 
ginning. By that time there were requests from the 
floor and the response on the part of the men was 
immediate for the acceptance of the challenge of the 
pastor. A unanimous yote was taken to go out and 
tackle this problem. The pastor asked each man 
whether he could take part. Thirty men responded. 

These thirty men were then invited to meet the 
following week. ‘Those who could not go out to call 
on these people were invited to come to this meeting also, 
take part in the discussion, encourage the campaigners 
and help in other ways. Nearly all of them came. 
The absentees had valid excuses which they sent to the 
pastor. After opening the meeting with prayer, the 
pastor briefly outlined the work and gave it its proper 
Christian character. The following is a brief outline of 
his address. 

MOTTO 
Let him KNOW that he which CONVERTETH 

THE SINNER from the ERROR OF HIS WAY, 

shall SAVE A SOUL from DEATH and shall 

HIDE A MULTITUDE OF SINS. James 5, 

20. 
PERSONAL QUALIFICATIONS 

1. Be convinced, KNOW, that the people you are 

going to visit are in error, are wrong, are sin- 

ning by staying away from God’s Word. Third 

Commandment. John 8:47. 

2. Be convinced that if they persist in the ERROR 

of their way, if they continue in this sin, they 

will not be saved; “But he that believeth not 

shall be damned.” ; 

3. Be convinced that the only way of salvation 

is in the crucified Christ. He died to save them 

from DEATH. Acts 16:31. Acts 4:12. 

4. Be convinced that the Gospel of the crucified 

Christ will CONVERT them from the error 

of their way. Romans 1:16. 

5. Be convinced that if they come under the influ- 

ence of the Gospel, the power of the Word of 

God will turn them to Christ, work faith in their 

hearts. Their conversion from sin to faith 

in Christ will show itself in the godly life they 

will thereafter lead. Having brought them to 

Christ, Christ will HIDE THE MULTITUDE 

OF THEIR SINS by His blood. 1 John 1, 7. 

6. If you are convinced of these truths you will 

strive for the Gospel, strive to bring these souls 

in contact with the Gospel. You will pray for 

these erring souls. 

SOME EXCUSES 

Some other time—Hebrews 3, 15. Luke 12, 

19-20. 

Too busy or no time.—Matthew 6, 33. 

36-37. 

Too many hypocrites in church—Romans 14, 12. 

Church always wants money.—Luke 6, 38. John 

arr 6. 

Neglect and indifference—Hebrews 2, 3. 


36; 8, 47. 


Mark 8, 


John 3, 
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SUGGESTIONS 


As you call introduce yourself—your name and 
the name of your church. Speak of their chil- 
dren who are in our Sunday School. Inquire 
whether they are Lutherans, whether they belong 
to any church. Speak of the need of training 
children in the Word of God—co-operation of 
parents. 

Their example—as the father so the boy; as the 
mother so the girl. 

Be brief; be natural; be friendly. Do not preach; 
speak well of your church and her teachings. 
Leave the tract “Why Go to Church” and per- 
haps a New Testament. Invite them to come to 
church next Sunday. If in any way possible, 
without being too insistent, obtain a definite 
promise that they will attend church next Sun- 
day morning or evening. 


LASTLY 
Trust not yourself. Trust in Christ. Take Him 
with you. “For WITHOUT ME ye can do 
NOTHING.” 

PRAYER 
Lord Christ, go with us, lend us your aid, 


open their hearts, bless our work in and for your 
Name. Amen. 


Before presenting this “sales talk” the pastor asked 
each man to purchase a New Testament of which he 
had a sufficient supply from the American Lutheran 
Publicity Bureau at ten cents each. This made a 
favorable impression and the men took a keen interest 
in looking up the various passages referred to. Aid 
was given in referring to the page on which the par- 


ticular passage was to be found. After the pastor’s 
remarks a lively discussion ensued, which indicated 
that the men were deeply interested in their work. 


Each man was also furnished with the outline of the 
pastor’s remarks, 

The pastor then selected the teams with care. Two 
men on each team. A list of the families to be visited, 
with any additional information which the pastor had, 
Was given to each team. Printed report cards, one for 
each family with the names and addresses of the par- 
ents, the names of the children in our Sunday School, 
and the request to fill in with whatever information ob- 
tained. This was to be sent to the pastor immediately 
on calling. 

It was then suggested that the men appear in church 
and be consecrated to this work. The Sunday following 
was Palm Sunday. The movement was not generally 
known in the congregation. Almost 400 people attended 
this service, crowding our little church to the very last 
space, with many standing in the vestibule and on the 
front steps of the church. After the confirmation of the 
children and some adults, the pastor announced that 
thirty men had volunteered to call upon about one hun- 
dred families in our community to invite them to come 
to our church. As the men proceeded to the altar 
from all parts of the church, the congregation seemed too 
surprised to move. In a few simple words the pastor 
bid the men God’s blessing on the way. 

And how did the plan work out? Splendidly. The 
men set out immediately after Easter and have been 
visiting ever since. The reports are coming to the 
pastor’s office. We have read the remarks on the cards with 
the greatest interest. The following Sunday the men could 
not talk enough on the pleasure of the task. For the past 
three Sundays. we have had many strangers in church 
and the men have watched for their prospects. For it is 
the duty of each team to look for their people, greet 
them, see that they have a hymn book, and if possible 
sit with them in the same pew. They are to show them the 
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order. of service and sing along as lustily as they can, 
even if they think they can not sing. At the close of the | 
service they must seek an opportunity to introduce their 
guests to the pastor. The men have followed these instruc- 
tions very carefully and as far as we can see the people 
have been made to feel at home in our church. And finally, 
each team must do follow-up work. They are to watch for 
and over these families and at an opportune time open 
the subject of church membership. First church at- 
tendance and then church membership. 


In conclusion it may be remarked that we have seen 
no more enthusiastic and interested set of men than these 
thirty. And the effect upon the whole congregation has 
been so wholesome in every respect, that everybody 
wants to do something for the church. It has brought 
a spell of cheerfulness and willingness upon the con- 
gregation that has made us happy and glad to be a 
pastor. The men can “sell” their church if they are 
shown how. In fact they can do it much better than 
the pastor. We have been warned by one kind 
brother to be careful not to let the men do too much, 
for they are liable to do more harm than good. To 
that we say: “Trust in the Lord with all thine heart 
and lean not upon thine own understanding.” 


HOW TRACTS ARE USED 


A pastor writes us from South Dakota: “A word of 
appreciation of your tracts. Last year I ordered $4.00 
worth of tracts for our Jubilee celebration. I paid 
for them out of my own pocket and we distributed 
them freely at our celebration, spreading Lutheran doc- 
trine among our people and visitors, but they had an- 
other visible blessing. Last fall I explored a new field 
24 miles from my home charge. The people had been 
living there some 20 or 30 years without a Lutheran 
church. When I asked the officers of the Methodist 
church for permission to use their church for a service 
on a week-day evening, getting the people together once, 
they said: ‘You can’t get these people to come to church. 
Our Sunday school superintendent sits here and often 
waits for hours and not a child comes for Sunday 
school.’ But we secured the church for Wednesday 
evening and went on inviting everybody and left four 
or five tracts of your Bureau in every home and the 
first service brought us over fifty in attendance. We 
now have a flourishing Sunday school there and an 
average attendance of 25 to 50 in every service. Nine 
children have been baptized already and a large class 
of adults and children will be instructed this summer 
for confirmation and baptism. Next God’s abundant 
grace, I think the American Lutheran Publicity Bureau 
also comes in for this blessing and I earnestly urge you 
to continue with great zeal in this glorious work. I 
am sure, even on Judgment day we shall see some of 
these fruits, which God has not permitted us to see in 
this life; but the visible fruits are such already that I 
say, never backward, but onward with Christ.” 


* 


As a result of a general home visitation campaign 
a California pastor recently received 60 cards with 
the names of more than 1oo Lutherans not affiliated with 
any church. The cards have been distributed among 
the young people of the church, who are calling on all 
unchurched Lutherans, inviting them to attend services 
and leaving with them several tracts, such as: “Why Go 
to Church” and “What the Lutheran Church Stands 
For.” May God bless the efforts of these young 
Christians! 
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BY WAY OF INTRODUCTION 


There are many sincere Christians, both among pas- 
tors and laymen, who still believe that advertising is 
not compatible with the dignity of the Church. Ac- 
cording to their viewpoint, conscience and the hope of 
salvation in men’s hearts will create an active interest 
in the work of the Church. Even business men who 
are accustomed to modern methods in their own ac- 
tivities seem to have different ideas when sitting in a 
church council meeting. They are often reluctant to 
grant a liberal percentage of expense for publicity 
waged in order to interest non-church goers. But St. 
Paul said, “I have fought a good fight,’ and our Lord 
expects all Christians to be good fighters or at least 
to do the best they can. And the Church is not doing 
the best it can unless it uses every effective modern 
means consistent with good taste to make known the 
Gospel of Salvation. As a missionary institution the 
Church should advertise to carry the Good News to 
all who can see and hear and read. And if the 
Church is sufficiently in earnest to take her message to 
the people, even if at great cost, it will be walking in 
the footsteps of the Master, and it will find that the 
people will hear and read gladly. 

The Bible is God’s advertisement of His holy will. 
By means of its printed word He would have men make 
His will their own. The Bible was written part by 
part, in widely scattered areas of the world, and sent 
among the people. These messages were the means by 
which the prophets of old advertised the gracious will 
of God. Their intention was to get people to live 
according to His Law. ‘The Gospel writers were God’s 
publicity agents. They “wrote up” the Good News and, 
although they had but limited means at their disposal, 
they succeeded in spreading it throughout the nations by 
their intense and vigorous campaign of advertising and 
publicity. To carry on this God-given work of evan- 
gelizing the world we must be alert to our oppor- 
tunities in this respect. St. Paul, “advertising” in 
Athens, adapted his message to the worshippers of the 
“anknown God.” So we too must use the most effective 
means and methods at our command in order to meet 
the changing moods of our times. 

Both the Old Testament and the New require the 
Child of God to be a booster and publicity representa- 
tive of His grace. The leper whom Christ cleansed set 
a good example for the Christian of today when he 
“went out, and began to publish it much, and to blaze 
abroad the matter, insomuch that Jesus could no more 
openly enter into the city, but was without in desert 
places: and they came to Him from every quarter.” 
The dignity of the work of publishing the Gospel is 
clearly expressed by Isaiah when he exclaims: “How 
beautiful upon the mountains are the feet of him that 
bringeth good tidings, that publisheth peace; that bring- 
eth good tidings of good, that publisheth salvation; 
that saith unto Zion, Thy God reigneth!’’ Our Lord 
himself gave His divine endorsement to advertising 
religion: “Go out into the highways and hedges, and 
compel them to come in, that My house may be filled.” 

When the fulness of time had come and God was 
ready to give His Son to the world as a sacrifice for sin, 
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TALKS ON TIMELY TOPICS 


By ARTHUR HERBERT 


EXECUTIVE SECRETARY 


AMERICAN LUTHERAN PUBLICITY BUREAU 


He sent a multitude of angels to announce the Glad 
Tidings, choosing this unusual method of proclaiming 
to the world the greatest news item in its history. And 
if God saw fit to employ a star in the heavens to lead 
the wise men from the East to our Lord that they might 
worship Him, is it possible to believe that He would 
be unwilling to honor a tract, a window-card, an 
electric sign or a display advertisement in a newspaper 
to lead people to His House that they might hear the 
Word proclaimed which is able to make them wise unto 
salvation? 

It is because he knows that the first duty of the 
Church is to preach the Gospel, and because he feels 
that the Church should use every method and means 
consistent with its dignity in fulfilling this duty, that 
your Executive Secretary has accepted the call extended 
to him by the American Lutheran Publicity Bureau. 
Now, as never before, the opportunity is given us to 
place before the world the simple truth of the Gospel. 
In the time of apostasy in which we are living our 
Lutheran Church must be a rock of strength, not only 
for ourselves but also for others drifting about in a sea 
of spiritual doubt and uncertainty. May God grant His 
grace that the American Lutheran Publicity Bureau and 
its Executive Secretary may labor with success and 
bring forth much fruit to His honor and glory. 

* 

A splendid sermonette by Professor Theo. Graebner 
of Concordia Seminary bearing the heading “JESUS IS 
GOD, the Testimony of Judas to the Divinity of 
Christ” was inserted by our Bureau as a paid advertise- 
ment in the New York American of March 31, the 
Saturday before Easter. The New York American has 
a circulation of 429,000. Following the sermonette, 
which formed the body of the reading matter, came 
a directory of all Missouri Synod churches in Greater 
New York. The space used measured thirteen inches, 
double column. That the Word of the Lord does not re- 
turn unto Him void, but prospers in the thing whereto 
He sent it is shown by the many expressions of approval 
and gratitude which were heard from visitors at the 
office of the Bureau. The telephone was kept busy an- 
swering questions such as: “Is Professor Graebner 
preaching in New York tomorrow?” By mail we 
received the following words of appreciation: 


“Many may not have the time to tell you that they 
enjoyed reading your message in the morning American; 
however I did and want to tell you so. And I want 
to tell you that I will gladly go to one of your churches 


tomorrow. (Signed) C. M. Schroeder.” 


“T am just leaving town, therefore my time is very 
limited. I want to take sufficient time to tell you that 
I received a great inspiration from your article pub- 
lished in this morning’s New York American. Although 
I am not a Lutheran I am proud to see that body step 
to the front. 

“T just notified the news-stand to hold a few copies 
of that paper for me. I want to send them to several 
people who I am sure need such a message. Am sorry 
I cannot send a contribution to further continue this 


work. (Signed) R. Herb. Johnson.” 


[Pace Eleven) 
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The Presbyterian Church in the U. S. A. is operating 
missions in fifteen foreign countries, from 172 strategic 
centres, through an army of 1531 trained missionaries, 
augmented by 7356 native Christian workers. These 
maintain 4661 out-stations. Only so-called heathen lands 
are included, the denomination leaving Protestant work 
in Europe to the established Protestant churches within 
that field. 

In 1922, St. John’s Lutheran Church of Minneapolis 
(Rev. P. Dowidat) baptized twenty adults and con- 
firmed fifty-seven. 

Ps 

Church Attendance in U. S. Army Ranks High—The 
Rey. John T. Axton, chief of chaplains of the United 
States army, is especially pleased with the showing his 
unit was able to report for the fiscal year. There were 
approximately 13,c0oo religious services held in the army, 
with a total attendance of 1,284,834. [That meant an 
average attendance of 100 for every service. On such 
a basis, Chaplain Axton concluded, the average per 
capita attendance for every officer and enlisted man 
in the military service was about 12 times a year. 
The chaplain’s office doubts seriously whether the whole 
membership of any other profession in the United States 
can show as good a record. The services included in 
the report were both Protestant and Roman Catholic. 

—Milwaukee Journal. 
# 

Leave it to Indiana! This state, once called Hoosier, 
due to the amusing habit of its early settlers, who asked 
all newcomers “who is yer?” is destined to become a 
center of aesthetics! Pastor Polack, of Evansville, of 
our Synod, is planning to build a gem of a group of 
buildings. Dr. Ralph Adams Cram, the world-famous 
Boston architect, is doing the work. The parochial 
group is to contain a church, a school, an auditorium 
and a residence. After looking over the architect’s 
sketches, we are sure that this group will be a model 
for congregations wishing a complete group plan, at a 
moderate cost. About $125,000 will be expended, we 
understand. The group may be erected a unit at a 
time. We hope that Pastor Polack will have enough 
descriptive literature printed to supply all pastors and 
building committees who may wish to have suggestions 
for a model plant. The addition of a modern, well- 
planned, Sunday-school unit of the departmental type, 
(not the obsolete engine-round-house type) will be made 
later. 

New York City has 194,154 inhabitants who were born 
in Germany (and an additional 600,000 who are of 
German extraction) ; 33,703 Swedes; 24,500 Norwegians; 
10,240 Finns, and 9,092 Danes. If all of Lutheran 
parentage or forbears had been saved to the Lutheran 
Church there should now be about 600,000 Lutherans 
in the great city. Hardly one-fourth that number are 
still Lutheran. 

—Lutheran. 


[Pa gieso aw elves 


_magazine. 


OFFICE CHAT 


The A. L. P. B. Emblem Seals which had been pre- 
viously announced in this column, but whose delivery 
was delayed by the manufacturer, are now available for 
use by members of our Bureau and readers of our 
These attractive seals are very useful for 
sealing letters and packages. If you feel inclined to 
help re-imburse us for their cost send twenty-five cents 
for a package of one hundred. 

* 

One of our congregations that has placed the LU- 
THERAN WITNESS and AMERICAN LUTHERAN 
in the town public library inserts the following ad- 
vertisement in the local newspaper: 3 

“READ THE LUTHERAN WITNESS AND 
THE AMERICAN LUTHERAN AT THE 
PUBLIC LIBRARY.” 

* 

A stock card to welcome strangers at the services is 
available for $.75 per hundred. This greeting card 
has a brief message of welcome on the one side, and a 
short statement on Lutheran doctrines and practices on 
the reverse side. Send for sample. 

* 

After you have read your AMERICAN LUTHERAN 
hand it to your neighbor. Do the same with your 
LUTHERAN WITNESS. 

* 

In your telephone directory. See if the telephone 
company won't list your church in the directory, even 
though the only telephone paid for by the church is 
that in the pastor’s residence. It is good advertising 
to put the name of your church where strangers can 
find it. 

* 

Indirect Advertising. A pastor, in a recent address 
on church advertising, outlined as indirect advertising 
for a particular church the following: Public appear- 
ance of the minister; public utterances of the minister; 
his civic activities; physical location of the church; 
comments of worshippers. 


' 
Every unnecessary stamp the office uses to get you to ~ 


do your duty is that much taken from the productive 


work of the church. 
* 


We seldom disagree with Brother Webber, but when 
he advises us to count church attendance for ten 
Sundays only we modestly voice an objection. The busi- 
ness-like congregation will keep an exact record of at- 
tendance at every service. 


BOOK REVIEW 


Concordia Home and Teachers’ Bible with Special Helps, 
Revised and, in Part, Rewritten by Prof. Th. 
Graebner. Style GC., Silk cloth, red edges, $2.50; 
Style GF., Leather-grained cloth, gilt edges, $3.00; 
Style GDC., Full divinity circuit, leather, gilt edges, 
$4.75. Concordia Publishing House, St. Louis, Mo. 

Many of the current Bible editions contain helps that are 
not always trustworthy and which here and there condone 
false conclusions and even speak doubtfully of the inspiration of 
the sacred text. In the Concordia Bible these defects have been 
eliminated. The appearance of this Bible will be welcomed in 
our circles. There is in our Church a very noticeable increase 
of interest in Bible study. New Bible classes are constantly be- 
ing organized. Very often there is much indiscriminate Bible 
buying on the part of our people, with the result that they do 
their work with Bible helps that in part are in opposition to 
their Lutheran profession. Here is a Bible that they can order 
without hesitancy. It contains all that is usually offered in 
teachers’ editions of Bibles, a Concordance, a Dictionary of 

Proper Names, and a Subject Index; also 12 standard Biblical 

Maps. The price is about on a par with other standard editions. 
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SILOAH 


Sermons on Old Testament Texts 
as Parallels to the Gospels 


Paul Overhage, Inc. 
229 West 28th Street 
New York, N. Y. of the Church Year 


Telephone, Chelsea 4296 f ioe i eae 
4 ie by W. Ze THE 


Translated by Pastor John W. Richards 
of Philadelphia, Pa. 


DESIGNERS Vol. I—The Festival Season 
ENGRAVERS Vol. II—The Trinity Season 

Bound in full cloth, 12mo. each vol. about 300 pages 
PRINTERS Price . . $4.00 . 
BINDERS "THERE are 33 sermons in the first and 32 in 
(ae ee the second volume. As indicated above all the 


texts are taken from the Old Testament. The 
preacher is, or was, an evangelical pastor in the 
city of Berlin. His sermons are classics without 
question. The purpose of the preacher is to lead 


We have the facilities for producing his people to a deeper knowledge of the Old 
: Testament Scriptures, following the example of 
Magazines, House Organs, Reports, Tracts, our Lord when on the way to Emmaus he opened 
Programs, Calendars, Church Literature, up to the two disciples “all the Scriptures be- 


bl : ginning at Moses and the Prophets.” ‘The trans- 
Posters, etc. at reasonable prices. lation is well done, rendering them into good 


idiomatic and forceful English. 
Write us for estimate on your requirements —________. Send your orders to — 


The Lutheran Literary Board 
BURLINGTON, IOWA 
Write for our price-list and Dr. Seidel’s free tracts. 


Membership 
30,000 


RESERVE 
$2,000,000.00 


Health & Accident Policies 
$5. to $25. Weekly 


Life Insurance Policies 


$250. to $10,000. 


New York Agent: 


J. A. Nickelsburg 


HOME AND PROPERTY OF 
Peekskill, N. Y. 


AID ASSOCIATION FOR LUTHERANS «.-. o.no.s 


APPLETON, WIS. 
A Surplus Distributing Mutual Society, the largest and Best within the Synodical Conference. 
Pays Sick, Accident, Total Permanent Disability, Old Age and Death Benefits to Men and Women, 
on rates which guarantee safety and insurance at cost as well as cash surrenders, paid up and 
extended insurance. AGENTS WANTED, Write for particulars. 
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Announcement 


THE 


GREAT NORTHERN 
STEAMSHIP COMPANY 


(Incorporated) 


BOSTON, MASS. 


Announces that Arrangements are Now 
Being Made for Monthly 


$110 Round Trips to Europe 


Boston—Gothenbur¢ 


$138 
ONE WAY $75 


Connecting for 


Christiania, Stockholm, 
Helsingfors, 
Danzig, Riga, Copenhagen 


Boston— Southampton 


$110 
ONE WAY $65 


Connecting for 
London, Liverpool, LeHavre 


THE ABOVE PRICFS INCLUDE RAILROAD FARES 
TO POINTS AS FAR NORTH AT STOCKHOLM 


The Company plans to carry approximately two thousand passengers monthly. 
Make your plans now for a trip during the coming season. 


Lives of passengers will be protected by 
EVER-WARM SAFETY-SUITS 


which prevent drowning and protect from exposure 


A round trip, with all expenses on shipboard included, at no more 
expense than a vacation right here at home! To meet the ever 
increasing demand in this country for an inexpensive and at the 
same time thoroughly comfortable and enjovable trans-Atlantic 
voyage, is the prime object of the Great Northern Steamship Com- 
pany. Organized by progressive business men who realize the ex- 
ceptional opportunity offered now for inexpensive travel in Europe, the 
Company will cater to the thousands of intelligent persons who wish 
to visit the battlefields of France, the Shakespeare country, Scandinavia, 
the Land of the Midnight Sun, etc. A chance of a life-time! So it 
would seem; but it is more than that. The company is building 
for a permanent business, setting a new standard of high-class ocean 
travel on a one-class basis. That this can be done at a fair margin of 
profit has already been proved and is further outlined in our prospectus. 
You'll find it extremely interesting. 


A Cut out and mail us with your name and address, OB 


A. Wikstrom 
Information Dep’t 
Edmunds Bldg., Suite 54 
Boston, Mass. 


I am interested in securing full information regarding a trip to: 


(Mark Round (Mark Round 
with a cross) One way trip with a cross) One way trip 
Mnige ariel giteass 5 sctsecee co ee eee Denmark G2 ee eee 
France Baltic 
Germany Provinces 
Sweden Finland 
NOE Wiaity ip Mal vecs ests secey hava tee Russia 


[NITY 
Clark’s “Unity 


Changeable Letter Copper 
Church Bulletin Boards 


gy 
As applied to the 
upbuilding of 
church attend- 
ance and appeals 
to the stranger. _ 


12-NOON 
HOLY COMMUNION 
m | AND ADORESS 
SOBYREV.E,S QUNLAP. 
+ © 4.45 PM ADDRESS 
HONORABLE 


we Our factory and facili- 
sical ia oe ties are devoted en- 
tirely to making Metal 
Changeable Letter 


Bulletin Boards. 


W.L. CLARK COMPANY, Ine. 


Exclusive Makers and Patentees 


536 PEARL STREET NEW YORK 


When requesting comple‘ely illus- 
trated and descrip ive Booklet “LA 
36” kindly give the name of your 
church and mention “The American 
Lutheran.” 
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